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Part A
Answer any ten questions.

Each question carries 2 marks.

1. Define salesfcrecast ?

2.  What is Consumer Promotion ?

3. What do you mean by advertising planning ?
4. What is ment by full service ad agencies 7

5. Who are media planners ?

6. What do you mean by budgeting in markéting ?
7. What do you mean b;; up sell ?

8.  What is ment by customer complaints ?

9. Define data mining ?

10. Who is an Excursionist ?

11. How does facial gesture affect customer ?

12, Any two qualities of a meet and greet officer ?
(10x2=20)
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Part B
Arnswer any six questions.

Each guestion carries § marks.

Explain the steps in sales forecasting.

What are the advantages of training to salesmen ?

Explain the features of a sound advertisement copy.
Explain some of the sales support strategies .

What do you mean by media selection, exptain in detail 7
Explain communication with colleagues in an oraganisation.
What are the different types of CRM softwares ?

What do you mean by Cross sell and Up sell. Explain ?

How should a customer complaint be addressed ?
(6x5=30)
PartC .

Answer any two guestions.

Each question carries 15 marks.

Who is a sales person? Eloborate roles and qualities of a sales person.
Explain the tools of sales promotion at consumer level.
Elobrate the functions of advertiising agencies.

What do you mean by guest queries ? Explain different types of queries with example.
(2x15=30)
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